GET TO KNOW US:

You want to learn more about our
recommendations for your
product images?

Contact us to talk about our
approach:

+49 22117733710
info@factor-a.com

WHO ARE WE?

DEPT
DEPT

VISUAL BRANDING: USING PRODUCT IMAGES TO
BUILD YOUR BRAND ON AMAZON

A picture is worth a thousand words — and on Amazon, it is worth even more.
As our world shifts to digital, the importance of visual content is increasing
exponentially. However, it can be difficult to achieve the sweet spot of images
that are appealing, informative and representative of your brand.

As product images are how shoppers interact with your brand, it is possible to
build even more trust in your product and brand by increasing the quality of
your images.

Contact us now to learn more about your possibilities to optimize your product
images.

Hi, we are Dept - an international digital agency with more than 1,200 experienced thinkers and doers, which unites
one thing: A 100% digital DNA. As an agency we combine creative excellence with a strong understanding of
technology and data. This way we are always one significant step ahead of others. We create digital experiences that
inspire customers and move companies forward.

Dept | www.deptagency.com,


https://www.deptagency.com/de-de/karriere/
mailto:Kimberly.maggard@factor-a.com

i) factor-a
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USING PRODUCT IMAGES TO BUILD
YOUR BRAND ON AMAZON
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Introduction to product images



Product images are how shoppers
interact with your brand on Amazon.

The higher the quality of the images,
the more trust in your product and your
brand the customer will feel.

Due to this, it pays to make sure your

product images are the best they can
be.



1
66% of Amazon users start their

product research process by searching
for a product on Amazon — compared
to 20% using a search engine, and
3% on another marketplace. .



Standard Product Image

Product infographic
Mood / lifestyle

Copy infographic




Standard Product Image

Required for all products by
Amazon.

Must have a white background
and only feature the product on
its own.




Product Infographic

Can be used to showcase key USPs
and important technical
information.

Used to inform and convince
Amazon customers.




Mood / Lifestyle Image

Build customer trust in the
product quality.

Showcases the product in use
and attracts target audience.

Allows customers to see the
product in familiar
surroundings.




Copy infographics

Clearly desribe technical
details.

Explain advantages compared
to competitor products.

Opportunity to introduce good
reviews.




Video

360 degree images

Augmented reality




Video

Showcases the product in use.

Emphasises specific USPs.

Builds customer trust in the product.




360 degree image

Shows customers all sides of the
product.

Helps to build trust in the product
quality.




Augemented Reality

Showcases the product in a
customer room

Designed for mobile use.




14
53% of online shoppers say images

nspire them to purchase.
J)






Our recommendation






1
67% of consumers say that the

quality of a product image is
“very important” in selecting
and purchasing a product. 5y



(ood and bad examples
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Turmeric

Suggested Use:

To be used as a food supplement; take 1-4 tablets daily or as directed by
your GP or healthcare practitioner. Do not exceed the recommended dose.
Suitable for vegans. Please check Ingredients if you have allergies or
dietary requirements.

Turmeric Per 1 Tablet Serving : %NRV
(Curcuma longa)

(from 50mg of a 28:1 extract,

providing 45mg Curcumnoids) | 1400mg N/E

% NRV: Nutritional Reference Value on recommended daily amount.
N/E: Not yet established

Ingredients:
Turmeric extract, Microcrystalline Cellulose, Magnesium Stearate, Dicalcium

Phosphate and Silicon Dioxide.

No Gelatin, No Artificial Colours, No Flavours or Sweeteners, No Preservatives,
No added Sugar or Salt, No Lactose, No Soya, No Gluten, No Wheat, No Yeast.

Natural Foundation believes in an honest approach to supplements; aiming for
the highest quality for our consumers. We source our products from trusted
suppliers, so we know everything you find in our store is created in a safe and
ethical environment.

Product Advice:

To be used as a food supplement, not as a substitute for a balanced diet and
healthy living. This product is not intended to diagnose, treat, cure or prevent
any disease.

If pregnant, are under supervision or are taking any medication, consult your
doctor before use,

Store in a cool, dark place - out of reach of children.

If you experience adverse reactions, discontinue use and consult your doctor.
There may be variations in colour throughout this product; these do not affect

the quality of the product. @



Amazon is the most popular shopping app in the

United States. With over 750.6 million mobile users.
7)






I Colour I




Visual branding: Logos






Visual branding: Colours



Repetition of the same colour
can strengthen brand awareness. ”



1
Colour improves brand
recognition by up to 80%. ’



Colours become part of a brand. You should
encourage this association by using your
brand colours consistently. Across all
platforms.



Visual branding: Fonts






Visual branding: Visuals



1
90% of the information

sent to our brains is

visual.
7)






Visual branding:
Brand guidelines



Brand guidelines should
really be used as a tool to
keep your brand
consistent. Whether your
business is large or small,
brand guidelines are
critical for helping your
brand work effectively.



Every time you
communicate with
customers, suppliers,
employees, investors,
journalists and the
community, it is essential
to build and reinforce a
consistent perception of
your company.



By implementing brand
guidelines, you make it
easier to maintain the
quality and integrity of
your brand’s image.



1
In order for any brand to be

effective, it needs to be consistent.



Building brand trust



High quality images



81% of
consumers said
that they need
to be able to
trust the brand
to buy from

them.
73



On-brand graphics



1
Consistent
presentation of a
brand has proven to
increase revenue by
33 precent. -









Know your target audience



Handheld vacuum cleaners



Established brands
don't always use
infographics.



Lesser-known brands
use more infographics
and rely heavily on
information-rich
imagery.



Match existing branding



£C
90% of consumers expect

that their experience with a
brand will be similar across

all platforms and devices. ’






14
Presenting a brand consistently across all
platforms can increase revenue by up to 23%.
)






Best Seller Examples



Best Seller in Home Cinema, TV & Video






Best Seller in Baby Products






Best Seller in Power & Hand Tools Products






Best Sellers in Small Kitchen Appliances






ANY QUESTIONS?
FIRE AWAY.



AMAZON
ROUNDTABLE

NETWORKING, DISCUSSING PROBLEMS
AND LEARNING FROM EACH OTHER.

Amazon Experience & Wide Amazon
insider knowledge Vendor and Seller
Network

Interactive Personal



Senior Content Manager
aaaaaaaaaaaaaaaaaaaaaaaaa

SCAN ME


mailto:Andrew.odell@factor-a.com



